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W o rl d  T r ad e  C e n te r  ( WT C ®)  
I t  r e pr e s e n ts  n o t  o n ly  a  p r e s t i g i o u s  b ra nd  bu t  al s o a  

s y mb o l  o f  s u cc e s s  a nd  g lo b a l  co nne c t i v i t y .  M o r e  t h an  

a  m e r e  d e ve l o p m e n t ,  a  WT C s e r v e s  as  an  e co s y s t e m  

w h e r e  t r ad e ,  in n o v at i o n ,  an d  bu s i n e s s  o pp o r t u n it ie s  

in t e r s e c t .

W o rl d  T r ad e  C e n te r  A s so c i a t i o n  ( WT C A )  
• I t  co n s t i t u te s  a  w o rl d wi de  ne t w o rk  o f  ic o n ic  

d e ve lo p m e n t s  t h at  l i nk  bu s i n e s s  co mm un i t ie s .  

• M e m be r s h i p  in  t h is  n e t w o r k  pr ov i de s  pr iv i le g ed  

ac ce s s  t o  s t r a t eg ic  ma r ke t s ,  in t e r n a t io n al  al l ia nc e s ,  

an d  an  e xcl us i v e ,  w o r ld - cl as s  bu s i n e s s  co mm un i t y .

T R A N S F O R M

W I T H  T H E  W T C
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E xcl us iv e  a cces s  t o a  wo rl d wid e  net w ork .  
I t  o f f e r s  d i st in c t iv e  po s it io n i n g,  v is ib i l i ty ,  a n d e x cl u s i v e  

a cc e ss  t o  a  g l o ba l  bu s in e s s  e c o sy st e m .

Bus ines s  t our ism  a nd p re st igi ous  ev en ts .  
I t  d r a w s  i nt e r na t i o na l  v is i t or s  a n d d e leg a t io ns ,  

e nh a nc in g  r e g io na l  b us i n es s  t ou r i sm  a n d  i nc r e a s i ng  

t he  i nf lux  o f  v is i t or s  t o  t he  c o m p le x .

P r omot ion  of  com mer ce  a nd inv e st men t.  
I t  fo s t er s  i nt e r na t i o na l  c o nn ec ti o ns ,  e st a b l i sh i ng  n ew  

t r a d e  r e la t i on s hi p s  a n d p r o m ot i ng  fo r ei g n  i nv es t m e nt  

a n d c r o s s- b o r d er  c o l la b or a t i o n.

Bus ines s  ca t al y s t .  

Acce s s  t o in t er n at io n al  co n ta ct s  an d s er v ic es  

fac i l it at e s  t he  e me r gen ce  o f  n ew  o ppo r t un it ie s  fo r  

co l lab or at i on ,  in fo r mat io n e xc ha nge ,  an d gr o wt h .

WTC Denver

WTC Amsterdam
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W H E R E  P R E S T I G E

M E E T S  P R O F I T

GLOB AL PR EST IGE AND 

BR AND R ECOGNITI ON

• En h anc es  t he  v a l u e  of  t he  p ro pe r ty

• Co rporate  l ea de rs h ip

• Enhanc e te na nt appe al  and 

rete nti o n.

SUPER IOR OCC UPANC Y A ND 

TENANT  CALI BER

• Inc re as e  the market  o cc upanc y rate  

f ro m 10% to 30%.

• Att rac t i on f or  pre s t ig io us te na nts  

and pro mi ne nt  i ndustry  l ea de rs .  

BU SI NESS SUPPORT 

SERVI CES

• Co mpre hens iv e ar ra y o f  busi nes s  

s erv ic e s:

• P la t fo rm to  e nha nc e  te na nt busi ness  

o pe rat i ons .

Bus ines s c l ub ,  prof ess iona l  co nnect io ns,  

network ing events ,  e tc.

EXCLUSI VE AND 

I CONIC  PRESENCE

• The re  i s  o nl y  o ne  Wo rl d Trade  

Ce nter  i n the c ity.

• Co mpet i t iv e d if f erent i at i on  i n 

rel at i on  to  o the r  deve lo pments  

w ith i n the reg io n

I NCREA SED  SALE AND 

RENT AL PRI CES

• The  WTC bra nd e na b le s yo u to  

ac h i eve  a  pre mi um o n rental  and  

sal es  pr ic e s .

• An i nc rea s e rangi ng  f ro m 20% to  

30% abov e market  pr ic e s . CONFIDENTIAL
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W T C  S A L T I L L O

W T C  S a lt i l l o  w i l l  s i gn i f y  a  p i v o ta l  m o m e n t  in  th e  r e gi on ,  

dr a win g  in v e s tm e n t ,  ta l e n t ,  a n d bu s in e ss  pr o sp e ct s .  

A s  a  m e m b e r  o f  th e  e x c lu s iv e  n e tw o r k  o f  W T C  d e v e l o pm e n t s  

g l ob al l y ,  th i s  pr o je c t  wi l l  se r v e  a s  a  d i st in c t i ve  pl a tf o r m  f o r  

i n t e r n a t i o n a l  v i s i b i l i t y ,  so l i d i fy i n g  i t s  st at u s  a s  th e  

e pi ce n t e r  o f  g ro w th  a n d tr a n sf o rm at io n  wi th i n  th e  

m e t ro p ol i ta n  r e gi on .

A  N E W  G L O B A L  I C O N

WTC 
Saltillo

Wor l d  Tr a de  Cen ter  S al t i l l o  
• I t  r e de f in e s  c o m m e r ci al ,  r e s id e n ti al ,  a n d c ul t ur a l  

e n v ir o n m e n ts ,  f o st e ri n g  a  d y n a mi c  e c o s y s t e m  wh e r e  

bu s in e ss  f l o u ri sh e s ,  l i f e  is  c e le b ra te d ,  in n o v a ti o n  pr o sp e rs ,  

a n d g l ob al  c o nn e c ti o n s  a re  e st ab l is h ed .

• W ith  o v e r  f i f t y  y e ar s  o f  g l ob al  l e ad e rs h ip ,  th e  W T C ' s  

pr e se n c e  e n su r e s  t r u s t ,  p re s t i ge ,  a n d  a c ce s s  t o  s t r a t e g i c  

m a rk e t s .
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S A L T I L L O :

T H E  G A T E  T O  T H E  N O R T H
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W T C  S A L T I L L O

Located in Northern Mexico's industrial 
heartland, Saltillo is one of the most important 
centers for advanced manufacturing and the 
automotive industry in North America.

Direct access to major supply chains, logistics 
corridors, and international markets through 
USMCA and other trade agreements.
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W H Y  S A L T I L L O ?

0 2 /

W T C  S A L T I L L O

Strategic positioning
Optimal proximity to the United States and key industrial hubs

Economic capacity
A rapidly expanding city with flourishing manufacturing and 
automotive sectors. Mexico's most competitive city by 2024 (IMCO). 

National leaders in safety and quality of life.
Safest state capital in Mexico and among the top five safest in the 
country. 

Export Center
Coahuila ranks as the second-largest exporter of transportation 
equipment in Mexico and leads in overall exports. Saltillo's exports 
total $12.6 billion, while imports amount to $9.83 billion (SE, 2024).  

The Advantages of Nearshoring 
Nearshoring surge: 11% of new industrial real estate developments in 
Mexico occurred in Saltillo-Ramos Arizpe (AMPIP).

Skilled professionals
Over 30 universities and technical institutions in Saltillo and Ramos 
Arizpe accommodate 15,630 enrolled students and have produced 
3,562 graduates in Engineering, Manufacturing, and Construction, 
accounting for 34% of total enrollment in 2021.
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S E R V I C E S
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Trade Missions 
Broaden international presence by establishing partnerships both 
domestically and internationally.

Trade Shows and Expositions
Demonstrate our capabilities, engage with industry leaders.

Business Incubator and Training Center for Advanced 
Manufacturing
Accelerate the development and innovation of domestic and 
international enterprises. 

Business intelligence and advisory services
Strategic insights, informed choices.

Foreign Direct Investment and Nearshoring Services 
Maximize investment potential through strategic site selection and soft 
landing services.

Services for international executives
Transition and relocation services for expatriates, encompassing real 
estate and family support.

Industrial security solutions
Asset and facility security, specialized training.
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V a l u e s  a n d  

P r i n c i p l e s  
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SECURITY
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I nt e g r i t y  i n  d e s i g n

Clos en ess S us tai n a b i l i t y

Co l la b or a t io n  

L oca t i on

F ree do m Un i v e r sa l  a cce ss i b i l i t y

Cr e at i v i t y

Tra n sp a re n cy

Me e t i n gs I nte g ra t i on

R e s i l ie n ce

WTC
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C O R E  O F  T H E  

P R O J E C T

C o r e

"WTC transcends the basic notion of a 

workspace; it aspires to be a  landmark  

within the city,  fostering a professional and 

communal ecosystem . It is a space where 

users experience a sense of security."

A venue for interaction and networking, 

facilitating collaboration  and cultivating a 

sense of community .

WTC
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WTC

W T C

W T C

Saltill

o

Arteag

a

Ramo
s

Arizpe

W O R L D  T R A D E  

C E N T E R S I T

E

S i tu ate d  a t  th e  mu n ic i p a l  

b ou n d ary  of  Sal ti l lo ,  

Ar t eaga ,  an d  R a mo s  Ar i zp e .

Wi t hi n  th e  Nor t he rn  and  

Cons ol ida t ion  area  o f  

Sa l t i l l o .

Sa l t i l l o  ex pe r ie nce s  a  

pop ulat ion  grow t h rat e  of  

2 %.
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W T C

77 km
Monterrey

Aeropu erto

Club Campestre

General 
Motors

Parque Industrial
Santa Marí a

Saltill

o

Arteag

a

Ramo
s

Arizpe

Industrial District

P O I N T S  O F  

I N T E R E S T

Club Campestre

3 .8 k i l om et ers  aw ay

Ap p rox im ate ly  7  mi n u tes

Airport

7.2  k i l omet ers  away

Ap proxi mat ely  11 mi n ut es

Gen era l  Mot ors

3 .8 k i l om et ers  aw ay

Sta .  Mar ía  In d ust r i a l  P ark

1 9.1  k i l om ete rs  away

WTC

BH - A RQ U I T EC T UR
A
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o

51% a  100% -1% a  -15%

31% a  50% -16% a  -30%

16% a  30% -31% a  -50%

1% a  15% -51% a  -%100

N e w De ve l o pm e nt

N o  C h an g e

Evi cted

G R O W T H  

T R A J E C T O R Y ( 2 0 1 0 -

2 0 2 0 )

WTC

N o  g r o w t h  i s  e v i d e n t  i n  t h e  

c e n t r a l  a n d  c e n t r a l -

n o r t h e r n  a r e a s  o f  t h e  c i t y .

E x p o n e n t i a l  g r o w t h  i n  

t h e  n o r t h e r n  r e g i o n  o f  

S a l t i l l o ,  a l o n g  i t s  

b o u n d a r i e s  w i t h  A r t e a g a  

a n d  R a m o s .

BH - A RQ U I T EC T UR
A
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S O C I O E C O N O M I C  

S T A T U S

AB + de  $7 9,701

$42,501 to $79,700

$27,601 to $42,500

$19,101 to $27,600

$12,700 to $19,000

$6,300 to $12,701

less than $6,300

C+

C

C-

D+

D

E

WTC

A p p r o x i m a t e l y  f i f t y  

p e r c e n t  o f  S a l t i l l o ' s  

r e s i d e n t s  p o s s e s s  a n  

i n t e r m e d i a t e  p r o f i c i e n c y  

l e v e l .  ( C + / C / C - )

T h e  A / B  p o p u l a t i o n  i s  

p r i m a r i l y  c o n c e n t r a t e d  i n  

t h e  C e n t e r - N o r t h  r e g i o n .

C e n s o  P o b l a c i o n a l  2 0 2 0  

I N E G I *

BH - A RQ U I T EC T UR
A
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U s e r s

WTC
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P E R M A N E N T  U S E R S

J O R G E  

R A M Í R E Z

WTC

5 7  y .o .

CEO  of an automot ive 
manuf actur ing  fi rm with of fices  in 
th e Wo rld  Trade Center .

Carlos is an indust rial  engineer ,  Mar ía  
is  an  elementary schoo l educat or.

Works extended hours Carlos works from 6 to 5,  whi le  Mar ia  enjoys more  flexible  hours.

Values

Mainta in yo ur professio nal  image. They prior it ize fami ly  t ime.

Adheres to an  exercise  regimen They participate active ly in scho ol activi ties.

• Prof essiona lism
• Innovat ion
• Corporate Socia l Responsib il ity

A corporate  environment  designed to 
enhance your  professiona l network , 
faci li tate swif t access to  essential 
business sectors,  and off er a 
contemporary and ef fic ient  workspace .

C A R L O S  Y  M A R Í A  G O N Z Á L E Z
3 0  y .o .

Values
• Family

• Stabi li ty
• Secur i ty

A secure an d pleasa nt en vironment for  
raising chi ldren,  f eatur ing access to green 

spaces, safety , proximity to reputable 
schools,  and convenient  routes to major 

roads fo r commut ing to work.

BH - A RQ U I T EC TU R A
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WTC

L U I S  M A R T Í N E Z
2 7  y .o .

Process  engineer  at  a  
manuf actur ing  fi rm.

Morning running

Values

Mountain bik ing

Socia lizing with  f riends on weekends.

• H ealt h

• Eff i ci enc y
• Per sonal  developme nt

A contemporary and funct io nal  apartment  
with  convenient  access to the main 
thoroughfares leading swift ly to the 
industrial  park.  You seek a t ranqui l 
set ting, while remain ing in proximity to  
amenities such as fi tness centers and 
dining establ ishments.

Project Direc tor  at  a  Korean  
automotive man ufactur in g  fi rm.

He engages in exercise early.

He typical ly  experiences hect ic  days.

He en joys exp lor ing the  ci ty and its environs.

J O O N - W O O  

P A R K3 7  y .o .

Values
• Di s ci pli ne

• Res pec t
• Teamwork

• C ommitme nt

A contemporary and co mfortable  sett ing that  
enables you to work fro m home when needed, 
convenient ly located near  yo ur  workplace and 

essential services such as restaurants and 
supermarkets.  You prior it ize tranquil ity and  

secur ity,  whi le also requir ing swift  access to the 
airport  for  yo ur  business t ravel .

BH - A RQ U I T EC TU R A
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WTC

P A S S I N G  U S E R S

Fre nch international  sales 
adviso r .

Explore  gal leries, bars, and clubs.

He en joys exp lor ing new cultures 
and their  cu linary tradi tions.  

S E B A S T I A N  D U B O I S
4 0  y .o .

Valores
• Eff i ci enc y

• M ult ic ult urali s m
• Ex plorat ion

A location  that  enables you to live and work 
comfortably thro ugho ut your stay, wi th  

convenient  access to serv ices such as 
internationa l dining and transpo rtation.  Yo u 

favor a well -connected  and secure  environment .

L A U R A  Y  J O R G E  
3 2  y. o .  /  1 0  y. o .

Laura serves as an Adm inistrat or ,  
Jorge  is  an Accoun tant .  

Family le isure activit ies

Valores

Visi ts to retai l establ ishments and 
family gather ings.

Exhibi tion at tendance

• H ouse hold  uni t

• We ll -bei ng  and  s ec uri ty
• Fami ly  ti me

A secure env ironment for  f ami ly 
enjoyment , featur ing act ivi t ies for  
bo th adults and chi ldren,  expansive  
open spaces, and a varied  cul inary  
selection.  Visitors value  green areas 
for  leisure ly walks and entertainment  
options, includ ing cinemas and 
playgro unds.

BH - A RQ U I T EC TU R A
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Ac c es s to  r e l ia b le  

t ran s po r t at io n

Co n t ex t ua l  

a wa r en ess

I nt eg ra t ed  

Co m m u n ity

S ig n i f i ca n c e  t o  

p ed es tr ian s ,  

c ommu t er  ra i l  

s erv i ces  

Co m p a ct  

D eve lop m en t

Pr im ary Emphas i s  

on C om m erce

R ec rea t io na l  

p ri or i t y  

in i t ia t ives

Ar eas w i t h  in d ig en o u s 

f lor a

D om es t ic  a n d  g lo b a l  

m a rk et

Co n s ervat io n  an d  

rep u r p os in g  o f  n a tu r a l  

res o u rc es  ( wa t er)

U n ivers a l  D es ig n

R en ewa b le  e ne rg y  

s ou r ces

Cir cu la r  ec o n om y

D es ig n in fo r med  by  

b io cl im at ic  a n a lys is

Eq u ip men t adj ac en t  t o  

exis t in g  in fr a st r u ct u re

F U N D A M E N T A L  

R E Q U I R E M E N T S

WTC
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P R O G R A M  P H A S E  1

BUSINESS DWELLING COMMERCIAL SERVI CES ENTERTAINMENT PARKI NG FACI LITY

• Executive suites

• Coworking

• Executive office 

spaces

• Conference 

rooms 
• Event and 

conference center 

(Convention center)

• Business 

Incubator and 

Innovation 

Center

• Showroom and 

exhibitions

WTC Elite Club

• Kitchen for 

exclusive 

catering

• Graduate 

programs

• Luxury Hotel

• Aparthotel 

• Prolonged 

residence Suites 

Vertical housing

• Departments 

• Pent-house

• Amenities

• Apparel and 

accessory 

retailers

• Beverages and 

spirits 

Bookshop

Convenience retail 

establishments

• Electronics 

retailers

• Furniture 

retailers

• Premium mini-

supermarket 

(international 

products)

• Pharmacy

• Healthcare 

facilities

• Banks

• Telecommunica

tions and cable 

services

• Barber shops 

and beauty 

salons

• Personal 

grooming and 

wellness spa

• Financial and 

insurance 

services

• Corporate 

travel services 

• Automobile 

rental

• Childcare

• Restaurants

• Culinary 

marketplace

• Bars: American, 

Mexican, Asian 

( Japanese karaoke)

• Cigar lounge, 

spirits 

establishment, 

champagne salon

• Cafeterias and 

Patisseries

• Ice cream parlors

• Rooftop lounge

• Exercise*

• Club

• Gym

• Golf simulator

• Fell

• Pilates and yoga.

• HIIT

• Underground

• Ground level (grove 

classification)

• Heliport

18 , 000  m² 10 , 000  m²

18 , 000  m²

6 , 200  m² 13 , 200  m² 7 , 900  m²

WTC

BH - A RQ U I T EC TU R A
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